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introductory content is for marketers who are new to the subject. 

this content typically includes step-by-step instructions on how 

to get started with this aspect of inbound marketing and learn its 

fundamentals. after reading it, you will be able to execute basic 

marketing tactics related to the topic.

introDUctorY

is tHis book rigHt For me?
not quite sure if this ebook is right for you? see the below description to determine if 

your level matches the content you are about to read.

intermediate content is for marketers who are familiar with the 

subject but have only basic experience in executing strategies and 

tactics on the topic. this content typically covers the fundamentals 

and moves on to reveal more complex functions and examples. 

after reading it, you will feel comfortable leading projects with this 

aspect of inbound marketing.

intermeDiate

advanced content is for marketers who are, or want to be, experts 

on the subject. in it, we walk you through advanced features of 

this aspect of inbound marketing and help you develop complete 

mastery of the subject. after reading it, you will feel ready not only 

to execute strategies and tactics, but also to teach others how to 

be successful. 

aDvanceD

This ebook!
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... brings your whole marketing world to-
gether in one, powerful, integrated system.

Hubspot’s all-in-one 
marketing software

      get Found: Help prospects find you online     
       convert: nurture your leads and drive conversions     
       analyze: measure and improve your marketing  
       plus more apps and integrations
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step-bY-step gUiDe to 
creating lovable 
marketing campaigns
by magdalena georgieva

maggie georgieva is an inbound marketing 

manager at Hubspot, responsible for the 

company’s marketing content offers, such as 

ebooks and webinars (including the world’s 

largest webinar).

previously, maggie was on Hubspot’s email 

marketing team, managed the company’s 

landing page creation and optimization, and 

jump started the production of Hubspot’s 

customer case studies.  

maggie is a regular blogger for the Hubspot 

blog and has contributed to other sites and 

publications, such as marketingprofs, brian 

solis’ blog, bostinnovation.com and The St. 

Petersburg Times.

Follow me on twitter
@mgieva
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Why should you care about 
lovable marketing?

some things in life have short-term goals and, when achieved, give us immediate 

rewards. delivering a stellar company presentation, for instance, can contribute 

toward a promotion.

other things in life have long-term goals, which inherently means we don’t get 

rewarded until later in life. ensuring that your child gets into a good school, for 

instance, is something that you have to start planning for early on. 

clearly, the best way to approach this seemingly contradictory dynamic is to align your 

short-term goals with your long-term goals. in marketing, however, we often see that 

short-term goals dominate decision-making processes and often lead to short-term 

solutions.

buying an email list, for instance, is a short-term solution for getting a lot of 

subscribers who will receive your marketing communication. yes, you may get 

rewarded for expanding your email database and moving these numbers up. but in 

the long-term your list will dwindle significantly and this unethical practice will hurt 

your reputation as a an email sender and, frankly, as a brand.
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the long-term solution to 

this same goal--growing your 

email database--will be to 

build an opt-in policy and 

appeal to people with your 

valuable marketing content 

and expertise. the results of 

such practice will be much 

more powerful and lasting.

that is why we at Hubspot care 

about long-term goals and long-

term solutions. getting people’s love 

through noble marketing is certainly a 

long-term ambition we share. 

making lovable marketing isn’t something you 

can achieve in a day or two. it is something that 

requires intentional thought and consistent 

efforts. and it’s totally worth it. we would love for 

you to join us in this journey.
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What 
constitutes 
marketing that 
people love?
what constitutes marketing that people love? this is a big question, and one that can 

open the doors to tremendous business opportunities. In this ebook, we seek to find 

the answer to that question and help you implement it across your marketing assets. 

first, let’s take a look at some indisputable characteristics of lovable marketing. 

people love marketing that is:

eDUcational & HelpFUl

this is the so-called educational or informative marketing: it provides answers to a 

question, need or concern that you might have. this is the marketing you love when 

you are in a research mode and trying  to obtain specific information to order to 

achieve your goal as a marketer.

How-to blog posts and step-by-step videos, for example, would fit into this type of 

marketing. it borders on the role of consulting and even customer service.

?
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timely & customized

in order for marketing to be truly helpful, 

however, it needs to be available to you at the 

right time. if you are facing a certain challenge 

and are actively searching for a solution, 

wouldn’t you love to find it right in your inbox? 

let’s say you are organizing a wedding and looking for the right venue. in your 

research, you might have visited a few websites, but your heart will be won by the 

company that follows up with you, acknowledging what you are searching for and 

offering to help.

amazon is the classic example of a website that customizes viewing experiences 

based on the needs and preferences of its customers.

consistent in langUage & message

in order to make marketing people love, you need to consider the experience of 

the user across their different lifecycle stages: from the first time they encounter 

your brand, through their interaction with your website and content, to the point 

of converting into a customer, and their long-term success as one. by making 

this movement across different lifecycle stages consistent and fluid, you remove 

hurdles and encourage your audience to become evangelists for your brand. that is 

something apple has been able to accomplish with huge success.

t
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How to start making lovable marketing 
now that we’ve covered the key characteristics of marketing that people love, let’s 

discuss how you can adopt these features in your marketing practices. 

in this ebook, we will walk you through the process of running a holistic marketing 

campaign and show you ways in which you can make each part of this campaign 

educational, helpful, timely, customized, consistent--in other words, lovable! 

from industry best practices and Hubspot’s own experience, there are some key 

components of a successful marketing campaign:  

proDUce a compelling marketing oFFer

place tHe oFFer on YoUr website 

attacH tHe oFFer to aUtomateD workFlows

promote it via email, blog & social meDia cHannels 

measUre resUlts

 

each component of this campaign needs to carry the characteristics of marketing 

that people will love. now let’s start making successful and noble campaigns!
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cHapter 1

Develop 
a stellar 
marketing 
oFFer
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Think like a publisher.“ ”
your marketing campaign should be built on a solid marketing offer that addresses 

the first characteristic of marketing that people love:

eDUcational & HelpFUl

constantly coming up with new content ideas, however, can be overwhelming. to 

handle the demands of content creation, marketers have been told again and again 

to “think like a publisher.” it’s great advice, but what exactly does that mean? Just 

how do you think like a publisher?

like publishers, inbound marketers must have a detailed picture of their target 

audience in order to create optimal content for them. 

who are your ideal customers and prospects? what are 

their biggest concerns, needs, and interests? where can 

you reach them – on search engines, social media, or 

blogs – and what kinds of content do they prefer? these 

questions will help you develop buyer personas. ?
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focus on the right stage 
content plays a critical role in every stage of the inbound marketing process, from 

generating awareness about your company to helping convert leads into customers. 

but the types of content you should use to achieve each of these goals are often very 

different from each other. 

awareness 

the prospect gets acquainted with 

your brand or realizes they have a 

need for your product/service.

researcH/eDUcation 

The prospect identifies the problem and 

researches potential solutions, including 

your product/service.

comparison/valiDation 

the prospect examines the options and  

begins narrowing the list of vendors.

pUrcHase 

the prospect decides from whom to buy.
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what content attracts  
Traffic & Leads?
for the purposes of launching a powerful 

marketing campaign, you will focus on the 

first stage--creating awareness through your 

marketing content. 

this means your marketing offer needs to attract a  

ton of traffic and generate new leads for your 

business. there are different types of content formats 

and topics that you can pursue to achieve this goal.

FinDing tHe rigHt topic

In order to find what content topics capture the attention of your target audience, you 

should look at past data that you have access to. for instance, what are the most 

popular blog articles you have published? what are some of the most viewed pages 

on your website? your historical performance should dictate your direction for new 

marketing content. if you don’t have access to marketing analytics that give you this 

type of intelligence, look in the public domain (google news, google trends, twitter 

trending topics) for popular and newsworthy industry stories. piggyback on this 

information by adding a personal spin, your expertise and comments.

s
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FinDing tHe rigHt Format

you can create content in different formats, from text-based content like whitepapers, 

reports and ebooks to media content like webinars, videos and audio interviews. 

while you can host an internal brainstorm session and come up with creative ideas 

for different content formats that you can produce, it’s important that this new 

content matches the needs and preferences of your target persona.

we at Hubspot, for instance, are using our landing page analytics to explore 

how successful different types of content are in converting visitors to leads. if the 

conversion rate is lower than average, the marketing offer isn’t appealing enough to 

our audience. if you have a sense of what that format is for your business, use it to 

build your marketing campaign around it.

v V l
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we’ll give you all the tools you’ll 
need to create marketing that 
your prospects will love. your 
content will be optimized for 
search engines, social media 
and ready to convert visitors 
into leads in minutes. 

Find out what keywords bring you the most  
traffic and have the least difficulty.

Easily create optimized blog articles, website 
pages, and social media messages.
 
Use one of HubSpot’s content apps to get your blog 
posts delivered right inside your HubSpot account.

create Valuable content tHat 
your prospects will loVe

3

3

3

request a demo

read more
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recruit a team of  
content creators
you don’t have to be the only one creating your company’s 

inbound marketing content. you can use different  

voices from inside your organization. technical folks,  

customer service people, c-level executives, product  

managers, and others in your organization have a unique  

take on important aspects of your business.  

get your coworkers to contribute by:

asking them to cowrite a whitepaper or an ebook.

interviewing them and posting short videos that share their expertise.

inviting them to give presentations or answer questions in webinars.

you can also look outside your own company for help creating content. new online 

content marketplaces are springing up to connect marketers with legions of freelance 

writers and editors who will take on blog posts, ebooks, and other writing jobs for you. 

you can specify the topic, your desired style and tone, and your intended audience, 

and you typically don’t have to pay unless you accept the finished article. HubSpot 

customers can easily find external writers using zerys or the writeraccess, both apps 

available in the Hubspot marketplace.

g+

http://www.facebook.com/sharer/sharer.php?u=http://offers.hubspot.com/guide-lovable-marketing-campaigns
http://www.linkedin.com/shareArticle?mini=true&url=http://offers.hubspot.com/guide-lovable-marketing-campaigns
http://twitter.com/intent/tweet?text=Download%20The%20Step-by-Step%20Guide%20to%20Lovable%20Marketing%20Campaigns%20provided%20by%20@HubSpot%20http://goo.gl/vx4KB%20%23HubSpot3
http://www.hubspot.com/products/business-blog/zerys-content-marketplace/
https://app.hubspot.com/market/front/writeraccess?portalId=105285
https://app.hubspot.com/market/front/list


how to Create LovabLe Marketing CaMpaigns19

www.Hubspot.com

Share This Ebook!

repurpose content
almost every piece of content you 

create can be adapted, reused, 

modified and republished in another 

format. Make a habit of finding multiple 

ways to package and distribute the 

same information in different formats. 

Here are a few ideas:

combine text from an old whitepaper with  

new videos to create a multimedia ebook. 

 

turn videos or webinars into blog posts and ebooks or vice versa.

use commonly asked questions and comments from webinars to create a new 

ebook. these topics will directly address your prospects’ pain points.

share all company presentations in multiple formats. post the slides on 

slideshare, upload the video on youtube, and create a series of blog posts that 

dive into specific points of the presentation.

0
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cHapter 2

place oFFer 
on YoUr 
website
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“
”

in order to start generating new leads from 

your offer, you need to place it on your 

website. you will do that by creating a landing 

page, a web page that features a description 

and an image of the offer and a form for 

visitors to fill out in order to receive the 

resource. 

this transaction is type of an information exchange, in which the visitor gets the offer 

they are interested in and you receive the contact information of your visitors. they 

transition into their next lifecycle stage, that of leads. 

this is the process of lead generation.

Your offer is one part of an 
information exchange; the 
other part is the contact 
details of your visitors.

J
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F
A good landing page will target a particular audience, such as traffic from an email 

campaign promoting a particular ebook, or visitors who click on a pay-per-click ad 

promoting your webinar. therefore, it’s important to build a unique landing page for 

each of the offers you create. 

you can build landing pages that allow visitors to download your content offers 

(ebooks, whitepapers, webinars, etc.), or sign up for offers like free trials or demos of 

your product. creating landing pages enables you to target your audience, offer them 

something of value, and convert a higher percentage of your visitors into leads. 

what is a 
landing page?

a landing page is a 

web page that allows 

you to capture a 

visitor’s information 

through a lead form. 
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making your landing page effective
there are several key components that make a landing page effective for converting 

a higher percentage of visitors into leads. the major areas of importance are the 

headline, the content of the page, and the form. let’s look at each of these, explain 

why they’re important, and discuss how to optimize them.

HeaDline

people’s attention spans are short, especially online. this means you need to make 

sure your offer is as clear as possible. a good rule of thumb is to make sure your 

landing page passes the “blink test” – can the viewer understand the offer and what 

you’re asking them to do in less than five seconds? Make sure your title makes your 

offer immediately clear so that the viewer understands what the offer is right away.

boDY

the body of your landing page should provide a description of what your offer is and 

why your visitors should download it or sign up for it. Make the specific benefits of 

the offer clear. format the body of your page in a way that quickly conveys the value 

of the offer and the action visitors need to take. for instance, use bullet points and 

numbering to simplify the visual layout of the text, and use bold or italicized text to 

highlight the main points.
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Headline & form title

description of offer

image

form

an example of a 
landing page
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the other critical factor to consider is the effect of the length of the form on the 

prospect’s willingness to fill it out. If the form is too long, prospects are going to stop 

and evaluate whether it is worth their time to complete all of those fields. So you 

need to find a good balance between collecting enough information and not asking 

for too much information that prospects are not willing to give it. 

so what information should you ask for? your goal 

should be to collect enough information through your 

form to enable you to both contact and qualify the 

lead. fields such as name and email address gather 

contact information of leads, allowing you to put them 

in a workflow and nurture them in the future. 

fields like number of employees and role at company 

allow you to qualify the lead and find how likely they are to 

become a customer. 

design your form so you get enough info to contact and qualify the lead. we use this 

information to learn more about and qualify our leads before putting them into our 

sales funnel.

i
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tHe image

your landing page needs to feature an image of the 

offer you are presenting. Visuals have the power to 

instantly capture the attention of visitors and should 

be leveraged to the fullest in your marketing. for 

instance, depending on what your offer is, you could 

feature an image of the cover page of an whitepaper 

or ebook, or headshots of webinar presenters.

tHe form

Remember that the ultimate goal of your landing page is to get people to fill out your 

form. make sure that your form appears above the fold so that the viewer does not 

have to scroll down on the page in order to see it.

the length of your form inevitably leads to a tradeoff between the quantity and quality 

of the leads you generate. a shorter form usually means more people will be willing to 

fill it out. But the quality of the leads will be higher when visitors are willing to fill out 

more forms fields and provide you with more information about themselves and what 

they’re looking for. therefore, shorter forms usually result in more leads, but longer 

forms will result in fewer, but higher quality leads.

P
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research shows that companies 
with 30 or more landing pages 
generate seven times more leads 
than those with fewer than 10. 
Hubspot makes it easy to build 
sophisticated landing pages 
so you can create more pages, 
improve your conversion rates 
and generate more leads. 

Customizable lead capture forms and auto-
response emails     

Built-in call-to-action (CTA) builder     

CRM integration for closed-loop reporting     

integration with email and lead nurturing

capture lead information 
on your website

3

3

3

request a demo

read more
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Make your landing page 
visible on your website 
through a call-to-action.
“

”
now that you have built a landing page for your offer, you want to make it visible on 

your website. you can achieve that through a call-to-action.

what is a call-
to-action?

a call-to-action (cta) is a 

hyperlinked image or text that 

direct visitors to landing pages.

The goal of a call-to-action is to drive traffic to a landing page. In order to increase 

visitor-to-lead conversion opportunities, you need to create a lot of calls-to-action, 

distribute them across your web presence and optimize them.
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examples of calls-to-action
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Where should 
you place your 
calls-to-action? ?
placement is one of the most critical elements of leveraging the power of 

calls-to-action. so how do you decide which call-to-action belongs where? 

simple. calls-to-action should be spread across your web pages.  

 

your homepage should have a call-to-action. as your most frequently visited page, 

your homepage presents a huge opportunity to drive traffic to a specific campaign.

 

Aqui que volest, officita 
di que qui bea poritem 
eium di que qui bea 

download  
free ebook
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your product/service pages, About Us page and Contact Us page all need to include 

calls-to-action or the visitor will be deciding on their own what to do next. you need to 

help them decide what to do next. in fact...

Every page on your site should 
help visitors understand what 
they should do next... 

...and therefore, include at least one call-to-action. 

while calls-to-action are usually thought of as images and text placed on a website, 

the concept of a call-to-action can be found across all types of marketing. in all of 

your marketing assets you should be trying to drive people to get further engaged 

with your company. If the goal of a call-to-action is to drive traffic to your landing page, 

think about the different ways in which you can achieve that. for instance, you can 

use marketing emails and social media updates to drive traffic to your landing page. 

“ ”

http://www.facebook.com/sharer/sharer.php?u=http://offers.hubspot.com/guide-lovable-marketing-campaigns
http://www.linkedin.com/shareArticle?mini=true&url=http://offers.hubspot.com/guide-lovable-marketing-campaigns
http://twitter.com/intent/tweet?text=Download%20The%20Step-by-Step%20Guide%20to%20Lovable%20Marketing%20Campaigns%20provided%20by%20@HubSpot%20http://goo.gl/vx4KB%20%23HubSpot3


how to Create LovabLe Marketing CaMpaigns33

www.Hubspot.com

Share This Ebook!

cHapter 3

bUilD 
workFlows
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Understand the 
nuances of your leads’ 
timing and needs.“

”
so you have designed a stellar marketing offer and placed it on your website. but 

before you start driving traffic to it, you need to consider how you are going to nurture 

the new leads that you create. How are you going to further educate them about your 

company and product or service? you will need to use workflows.

what is a 
workflow?

Workflows are also known as advanced lead nurturing, marketing automation, drip 

marketing, and auto-responders. their goal is to make your new leads more sales-

ready.

an automated series of 

emails that pre-qualifies 

early-stage leads before 

handing them over to sales. 

M
M M M
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The Value of Workflows

only 5% - 25% of the 
traffic on your site is  
ready to do businesses  
with you at that moment. 

tHe rest are doing researcH.$
25-50% of sales go 
to the vendor that 
responds first.#1
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By using workflows and nurturing your leads, you save your sales organizations time 

because you educate and qualify the lead overtime. this is only one of the reasons 

you should start doing lead nurturing. Let’s look at some of the other benefits.

timelY commUnication

study after study shows that email response rates decline over the age of the lead. 

in his science of timing  research dan zarrella, Hubspot’s social media scientist, 

discovered that there is a positive correlation between subscriber recency and 

clickthrough rate, one of the key metrics of engagement.

aUtomation

Once you set up workflows, emails are sent out automatically according to your 

schedule as new leads come in. you might launch the campaigns and forget about 

them, but the emails will be doing the work for you, helping you qualify leads and 

push them down the sales funnel faster.

targeting

studies show that targeted and segmented emails perform better than mass email 

communications. Lead nurturing enables you to tie a series of emails to a specific 

activity or conversion event.
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marketing automation helps 
businesses drive revenue by 
converting more leads into 
customers. even the most 
qualified leads take time to 
develop, and often move at 
different speeds. use Hubspot’s 
Workflows app to warm up leads 
with a series of customized emails 
based on their activity on your site.

Automatically trigger timed follow-up emails

Trigger personalized emails based on your 
leads’ behavior

Use automated workflows to update a contact’s 
profile information and lifecycle stage.     

Use workflows to add or remove contacts from 
custom segments.

saVe time by automating your 
marketing in an inbound way

3

3

3

request a demo

read more
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segmentation ideas 

your contacts are not all the same. in order to do 

effective, targeted marketing, you need to break your 

contact database up into smaller groups or segments. 

creating smaller segments allows you to group your 

contacts by their interests, industries, geographies, etc., 

and then create experiences and messages specifically 

for each segment. this will increase engagement, and 

help move your contacts farther down the funnel. 

for instance, you can automatically segment your leads based on any criteria like:

a contact propertY 

based on company name, state, size, industry, lead grade or lifecycle stage, etc.

a Form sUbmission 

based on ebook download, a webinar registration, a demo request, etc.

an existing list 

based on presence in an existing marketing list.

all these are types of segmentation that Hubspot does, so sign up for a 30-day trial, 

and you can start experimenting with these options.
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making lead nurturing lovable
Once you’ve created your segments, you need to figure out how you can help 

them move them through your sales and marketing process in a way that caters 

to their needs. remember: we want to create lovable marketing. this means your 

communication has to be:

relevant

timelY

scalable

to do that, ensure that you have created nurturing campaigns that will resonate with 

each segment and make sure that your lists of leads are updating in real-time to 

include new leads who need to be nurtured.

Hubspot enables you to create workflows that can be triggered when one of your 

contacts becomes part of a segment. we call this a smart list. for example, if 

someone downloads an ebook, indicates that their company size is between 50-200 

employees, and says that they are in the manufacturing industry, we can send them 

a nurturing campaign designed specifically for them. If another company downloads 

the same ebook, but says that their company size is between 1-10 employees 

and that they are in the software industry, we can send them a different nurturing 

campaign that will be more relevant for their business. 
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Examples of Workflows
Wondering what your workflows might look like? They can be as simple or 

complicated as you wish them to be. let’s look at a couple of examples of 

hypothetical workflows that can help you with lead scoring and moving prospects 

down the sales funnel, accordingly:

workFlow For generating a cUstom leaD score:

person visits your website.

Visitor requests a 
consultation with sales.

lead receives a score 
of 20 points.

U

r

q
step 1

step 2

1
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workFlow For generating sales:

person visits your website.

Visitor downloads 
an ebook.

lead receives a follow-up email 
with the requested ebook.

U

M

~
step 1

step 2

leads receives a custom invitation 
for a free consultation with sales.

slead is assigned a 
lifecycle stage.

step 3

Mstep 4

2
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cHapter 4

market oFFer 
to existing 
contacts
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Notify your existing contacts about 
your new marketing offer. Start 
with an email announcement.
“

”
now that you have ensured 

that all new prospects who will 

grab your marketing offer will 

receive the appropriate follow-up 

communication, you can start 

thinking about sending traffic to 

your landing page.

first, think about ways to notify your existing contacts about the new marketing 

offer you have released. your email list should be one of the most powerful 

contact databases that you have access to. (your social following represents 

another growing database of evangelists.) so how would you go about making 

this announcement to your email list?
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dedicated email send
The best way to get a lot of traffic to your new landing page is to send a dedicated email.

for instance, you can be notifying your target audience about a new whitepaper 

you have released or invite them to attend an event that you are hosting. dedicated 

emails help you set up the context to introduce the main call-to-action.

dedicated sends can be used to reach out to your entire email database or just a 

segment that you think this marketing offer applies to. 

While there are instances when all of your subscribers should be notified about a 

specific marketing campaign, such as a timely new offer or an upcoming event, in 

most cases you would want to segment heavily based on your subscribers’ persona.

what is a 
dedicated 

email?
stand-alone emails that 

contain one main call-to-action. 
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email marketing is a valuable 
tool for educating your leads 
and helping you stay top-of-
mind when they’re ready to buy. 
Hubspot’s email marketing app 
allows you to create valuable 
content that your prospects will 
look forward to receiving. 

Send personalized, beautiful emails to increase 
open and click-through rates.

Measure which messages are most effective 
with our robust analytics and reporting tools. 

integrate your messages seamlessly with our 
Social Media and SEO apps to help you get the 
most out of your marketing.

send tHe rigHt message at tHe 
rigHt time to tHe rigHt leads

3

3

3

request a demo

read more
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tips for your email send
dedicated email sends are generally easy to set up and measure. they are certainly 

not as complex as newsletters, for instance. still, there are some best practices that 

you should keep in mind when you craft your email:

FeatUre one call-to-action

dedicated sends focus on driving results for one call-to-action. as a marketingsherpa 

case study of kodak’s successful list growth tactic explains, “these calls-to-action 

were not stuffed at the end of a newsletter or tacked onto another message. they 

were the focus of a dedicated email, which gave them much more impact.”

personalize emails

show your prospects that you know them. personalized emails not only increase your 

open and clickthrough rates, but also demonstrate a deeper relationship with your 

audience. make sure to use a consistent voice across your marketing communication.

Design mobile experiences

make sure your email layout displays well on mobile devices. as more people 

start checking email on their smartphones, you need to optimize for that viewing 

experience.
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make your emails social and seo-friendly

make sure that your recipients can share your email content on social media. 

integrate social media sharing buttons in your marketing emails to facilitate that 

activity. also, make sure that your emails create a web-only version which will ensure 

you are leveraging your email for seo.

clone & reuse

once you have your email template in place, building dedicated sends should be 

easy. you will generally grab some of the information already on the landing page, 

make a few tweaks to it and spend most time on nailing down the subject line.

measure performance fast

naturally, if you have one main message and call-to-action in your dedicated send, it 

will be easy for you to track progress. you can quickly check the email ctr, landing 

page views and conversions, and follow the long-term roi.
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cHapter 5

promote 
oFFer 
tHroUgH 
blogging & 
social
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Blogging & social media provide 
more opportunities to drive traffic 
to your landing page.
“

”
now that you have announced the release of your 

new marketing offer to existing contacts in your email 

database, you can start looking for other opportunities 

to drive traffic to your landing page. This is where you 

can leverage your blog and social media channels. 

blog and social media can increase the reach of your 

content and support your lead generation efforts. Just 

remember to always a call-to-action: a link to your 

landing pages with the marketing offer.

take excepts from the content in your offer and feature it as 

blog articles or advertise it through social media and ask your 

followers for comments and shares.

q
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How to use your blog in the campaign
when putting your blog post together, optimize your writing to grab people’s attention 

and to rank well in search engines. don’t forget to introduce a call-to-action to the 

marketing offer you want to promote! Here are a few more tips for your blog post:

FeatUre a compelling image

include an image that conveys what the blog 

post is about. this is appealing to readers and 

helps them go through the text-based content. 

a blog post that has some type of visual that’s a 

photograph, a graphic or some type of infographic 

typically plays a little better than merely text.

write an eYe-catcHing sUbject line

Headlines are the most important element of your 

blog posts. while there are quite a few elements 

that make up a successful blog post, one of 

the best things you can do to capture readers’ 

attention and entice them to view your post is to 

write an awesome blog title.

P

E
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format

in blogging, it is important to break text up in chunks. 

online reading is not like reading a physical book. the 

online reader needs to be able to immediately scroll 

through content to get to the subheaders and the bolded 

content and even bullet points. in that way you can make 

content more visually drawing and engaging.

social media sHaring

give your blog content extended reach by including 

social sharing buttons (e.g. “like,” “share on 

linkedin,” “tweet,” etc.) on every post. this will 

encourage readers to share you content with their 

personal networks and expand its reach beyond 

your own connections.

l
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Hubspot’s blogging software, 
social media tools and 
website management system 
make it easy to create 
remarkable content that will 
help you get found.

Blogging Software and Analytics: Create and 
measure your blog.     

Social Media Monitoring and Publishing: Track 
mentions and schedule posts.     

Social Media Analytics: See how social media 
efforts are paying off.

blogging and social media so 
you can build an audience

3

3

3

request a demo

read more
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How to use social in the campaign
while twitter, facebook, linkedin, google+ and pinterest are all different social 

media platforms, they have something fundamental in common: the element of 

information exchange. so with the creation of a good marketing offer to promote, you 

make your job on social media much easier because now you have content to share! 

Here are some other best practices when it comes to promoting your marketing offer 

through social media channels:

plan tHe timing oF YoUr promotion

control how often you share your offers to ensure your account doesn’t turn into a 

spam-bot. this will be contingent upon your business. for example, a recruiter will 

be more likely to repeatedly share offers to job openings because users will naturally 

be vested in that opportunity. However, users may not be as willing to download the 

same whitepaper about, for instance, improving heating systems.

DeciDe on wHicH networks YoU will FocUs

there are a lot of available social networks out there. which one are you going to use 

to promote your offer? you probably don’t have bandwidth to spend equal time on 

all of them. look at your marketing analytics and your historical performance with 

different social channels. identify the three networks that bring you the best results 

and focus on using them for supporting your campaign.
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map DiFFerent content baseD on tHe network

different social networks are effective at promoting different types of content. 

while visual content performs well on pinterest and facebook, simple copy works 

well for twitter and linkedin. youtube, on the other hand, is a strictly video sharing 

sharing platform. find out which social network makes the most sense for the type of 

marketing offer you have created.

Use a HasHtag

when promoting your offer on twitter and/or 

google+, consider using a hashtag. there’s more 

to hashtags than simply adding a pound sign in 

front of a word. in fact, simply adding a hashtag 

to a tweet isn’t going to give you any results; you 

need to integrate them to a marketing campaign. 

as you develop your marketing offer, think of what hashtag would be relevant to this 

new resource. try to use the hashtag on the landing page, your marketing emails 

and, of course, in your social media updates. that will help streamline a lot of the 

discussions around the offer and help you receive feedback.
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cHapter 6

measUre 
everY 
element 
oF YoUr 
campaign
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Revisit each element of the 
campaign and how it performed 
individually and as a part of a whole. 

“
”

Now that you have created a marketing campaign from start to finish, you need to 

revisit each element of the campaign and how it performed individually and as a part 

of a whole. 

there are a wide range of metrics that you need to look at in order to evaluate if your 

campaign was successful or not. if you are trying to have a quick peek at your overall 

performance, you should start with a look at the analytics tied to the landing page 

that hosts your marketing offer.

landing page 
analytics

views
submissions
conversion rate 
new leads 
new customers

2

2 

2

2

2
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what if your performance was poor?
different metrics tell different stories. so if your 

performance was poor, you need to spend time 

and find out exactly which metric needs to be 

improved. for instance...

if the number of views the landing page got is 

low, you need to work harder at promoting the offer and 

sending more traffic to it. 

if the conversion rate of the landing page is low, you need to focus on 

creating a more compelling offer or optimizing your landing page. 

if the number of new leads this offer brought you is low, it could mean 

that your existing contacts are not sharing your offer with new people. you need 

to either incentivize them or find venues of promotion to a new audience.

if the number of customers the offer brought you isn’t very high, that 

could mean your workflows aren’t successful at qualifying leads to convert them 

into customers. You might need to revise the workflows and make them more 

powerful.

}
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Hubspot’s software tracks all 
of your marketing activities 
and automatically generates 
rich reports so you can spend 
less time waiting for your 
pivot tables to load and more 
time doing real marketing.

Closed-Loop Reporting: Tie your leads back to a 
specific marketing initiative and calculate your 
marketing ROI.     

Website Analytics: Analyze your web traffic and 
see which sources are generating leads.     

Competitor Tracking: Analyze your competitors’ 
online metrics.

marketing analytics to 
make your sales funnel 
more efficient

3

3

3

request a demo

read more
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calls-to-action 
analytics

view-to-click rate
click-to-submission rate

2

2 

if the view-to-click rate of your calls-to-action is low, make your offer 

more compelling so that more of the people who see the cta, click through. 

if the click-to-submission rate of your calls-to-action is low, focus on 

optimizing your landing page and making it perfectly aligned with your cta.

the same story applies to the rest of the marketing components used in your 

campaign. you should be able to explore the number of new leads and customers you 

generated from each channel, and you should also have access to key performance 

indicators that give you cues on how to improve the final results of your campaign. 

when it comes to calls-to-action, for instance, there are two key metrics that you can 

monitor in order to improve the effectiveness of this marketing asset:
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workflow
& email 
analytics

clickthrough rate 
unsubscribe rate

2

2 

the metrics behind lead nurturing and email marketing overlap. they show the 

performance of your email sends and the extent to which recipients engage with your 

email content.

if the clickthrough of your emails is low, that could mean your offer isn’t 

appealing enough to the recipients you are sending it to. start creating more 

compelling offers or spend more time on segmentation. (note that open rate 

might be a helpful metric, but isn’t very reliable.)

if the unsubscribe rate of your emails is low, think carefully about 

whether the people you are emailing have formally subscribed to receive your 

email communication. maybe you need to revise your opt-in procedure or be 

more precise about setting expectations. 
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blog post 
analytics

page views
inbound links
call-to-action ctr

2

2 

2

social media 
analytics

clickthrough rate 
shares

2

2

when it comes to blogging and social media marketing, here are some of the key 

metrics that you need to monitor:
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each of these individual metrics can help you identify weaknesses and strengths in 

your marketing campaign. However, don’t forget about the bigger picture and stay  

focused on the number of new leads and customers your campaign (and each of your 

channels) generated. Hubspot’s marketing analytics gives you access to the number 

of submissions, new leads and customers you drove by source. 

in this way, you are able to compare the performance of each channel by looking at 

analytics that are critical to your business success. for your next campaign, you can 

focus on the assets that bring you the best results or you can focus on optimizing the 

ones that have the potential to perform better.
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conclUsion 
& aDDitional 
resoUrces
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Now you know how to create a 
lovable marketing campaign that 
will bring you lots of new leads 
and customers.

“
”

starting with producing a stellar marketing offer, 

through promoting it on your channels, to measuring 

its impact, you have learned how to piece together 

the main components of a holistic marketing 

campaign. most importantly, you know how to make 

each of these components valuable, consistent and 

timely--all prerequisites for creating marketing that 

your prospects will love.

now that you know how to create a holistic marketing campaign that will bring you 

lots of new leads and customers, go ahead and make one! sign up for Hubspot’s 30-

day trial and get started with the right tools today. 
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create a lovable 
marketing campaign
now that you know how to create a holistic marketing 
campaign that will bring you lots of new leads and 
customers, go and make one! 
see how Hubspot can help you with this.
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